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1. MEEOFAE (Introduction) Embodied Cognition and Consumer Behavior:
0. SkIL o Mg A Perspective of Lived Experience and the Embodied Nature of the Mind

(Theoretical background The traditional view of human cognition has been researched
of Embodied cognition) according to mental representation, element reductionism, and
. BR{LEa7 7a—5&i4%  the information processing model. However, in recent years, the
# 47 # (Embodied nature embodied and enactive view of cognition has been emphasized as a
new paradigm in philosophy, linguistics, developmental psychology,
neurobiology, affective science, artificial intelligence studies, and so
~ . forth. In the area of consumer research, since the 1960s the information
V. Y12 (Conclusions and processing approach has been the standard research framework.
Future directions) However, according to the enactive and embodied cognition view,
the nature of the human mind is not a mental representation (as in
the information processing model and element reductionism) but an
enactive and bodily sense-making (emotional-cognitive) system. From
this background, this paper examines a new framework for consumer
behavior research and indicates some propositions based on the

embodied cognition view and neurophenomenology.

of mind and Consumer
behavior)

I. BEDFRTE (Introduction)

R 2 FALL Y, B OWEETEHROERN 2N ¥4 21%, THERLHEE TV
(information processing model) | 12X % A (H#EZ) ~o7 7u—FL L TCRERBASNTE,
EWnz b,

LA LEE, o0 5%00%H (W, NEYE Sy BE0HY, Moy, A
ANTHEEZE R &) 1I2BWT, HEROEHLHE T 7o —FORAZEHL, AHOITEB X O*E
& (LR oREE XY (FL) RS 27008 72 R0 LEM 2 M3 25053
BLTwa,

AL TIE, 4512 THMHIEEA (embodied and enactive view of cognition) |, [T 7
o —F (ecological dynamic systems view) |, [#i#3 4% (neurophenomenology)] DX %
BRTL DS, HWEBETHE2HMT 2008707 —207—2 2R T 5,

F—v7— F o BMLEE, HEBTE), 75 Y FOEK, AEHRE, A& SRR
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I. BAEERRDIERAIEE (Theoretical background of Embodied cognition)

1. the embodied and enactive view of cognition

WA LARE DAY 7 38k ee &, [ 201 £ 3% (fundamentalism) |, [3#ICFE K (reductionism) J,
[#4% £3 (representationalism) | I[ZKIT 2 DE L TEZ LN, [HFEDSTERK] LI
AREOMS R IELLOEB 2D I, MEELRHMFREZRNE LT, &50 50 E4/L%E
RALIETEBVETHL, THAVIO [REH, WZIZHAED, - - - T ERNHRIE, FA
W1ODFEKRTHY), TOEKRELECLANE [F2b] 2LTHHI L, ZLTEDHAEDT

WD LETIIRL, FFNEWrL2WENLZDIDICLIEA LW L2
7oo (Descartes [FEdmE4as]) ] LIS, FOEZHFZHIIRL TS, A
DO X 2 BHEFBE, LEEZFL D 2, BLUIZ0005M0% BB HLE
IBEU?'?)?MZ L&HeE Lf:Kant@ﬁﬁ&%%%’)b)‘E%k&&Tu EDTED, T/, WIS
MR E [FEHEEEL] CZEL, MEEZMOPORLOME L AT VR [RELER] LT
¥, FEMICBITS [EuFE®] Lo (E#E2005),

—75, WA, BRAGFRSTFICBNT, TREHEROEZ HTORENEMA L HHEL, &

BIRERL G2 BEH L 2B 8~Z L OBOLPTERN TV S, [ FR{LF2AI (embodied and
enactive view of cognition) | 1%, €D L) LRADOHBEZAETEZ D1 DOTHALEbNIS,
DFTid, ZoWREN#EEZ Rt 2 FHITOVWTRETT %,

William James (1884, 1890/1981, 1909/2011) %, A I T (BRSO TFER HLIH
BILEFE) DEZ TP OHEL Lo 72k (the psychologist’s fallacy, James 1890/1981,p.195) %
B L7729 2T, 9 (RE) Bk ISR &2 &0 ANHODBLOARE 2 B# (experience
in its immediacy, the active sense of living, the stream of thought and emotion, the aesthetic
sphere of the mind, a distinct bodily expression, the continuity of experience) 23D\ 728w

RfzEmRL7z

The traditional psychology talks like one who should a river consists of nothing but pailsful,
spoonsful, quartpotsful, barrelsful, and other moulded form of water. Even were the pails and
the pots all actually standing in the stream, still between them the free water would continue

to flow. It is just this free water of consciousness that psychologists resolutely overlook.
W.James 1890/1981,p.255

In principle, then, as I said, intellectualism’s edge is broken; it can only approximate to
reality, and its logic is inapplicable to our inner life, which spurns its vetoes and mocks at its
impossibilities. Every bit of us at every moment is part and parcel of a wider self.. and the
actual in it is continuously one with possibles...

W.James 1909/2011, p.144

Dewey (1896) &, #MixfffEgE Bz KDL ZIimiy7 70 —F (dualism) Z5k < #it
L, [ #EER (sensori-motor circuit) | 2 N— A & U7-FZER 2k, EF D% 50 (plurality)
W2 H L7z as e 2 3208 L 72,
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The older dualism between sensation and idea is repeated in the current dualism of peripheral
and central structures and functions; the older dualism of body and soul finds a distinct
echo in the current dualism of stimulus and response. Instead of interpreting the character
of sensation, idea, and action from their place and function in the sensory-motor circuit,
we still incline to interpret the latter from our preconceived and preformulated ideas of
rigid distinctions between sensations, thoughts and acts.. As a result, the reflex arc is not a
comprehensive, or organic unity, but a patchwork of disjoined parts, a mechanical conjunction
of unallied processes.
Dewey 1896, p.357

—7J7, Heidegger (1927/1962/2008) 1%, =H )V b5 [FEH | 23V nwdot Lzt &,
BoTns [#] OfFEMRNIIEREOTIFMESIN TV A2LHHL, AMOTAICET LW
b0 d [bvbZFRoFIIN2S (being in the world) | &\ FENS, ABOFELIZ
BLTHo & bMANZEHITDbILDbhO [HHRNFE] THDHETRL, [HRNFE] &
LTHOAMOIEZ L, B2~ (phenomenology), ARSI 71 —F (ecological dynamic
systems view), HAAILEEHA (embodied and enactive view of cognition) DRI R E L
TEzLNE (M1BH),

Being in a world is something that belongs essentially. Thus Dasein’s understanding of Being

pertains with equal primordiality both to an understanding of something like a ‘world’, and to

the understanding of the Being of those entities which become accessible within the world.
Heidegger 1927/1962/2008, p.33

The world is not an object such that I have in my possession the law of its making; it is the
natural setting of, and field for, all my thoughts and all my explicit perceptions. Truth does not
‘inhabit’ only ‘the inner man’, or more accurately, there is no inner man, man is in the world,
and only in the world does he know himself.

Merleau-Ponty 1962/2002, pp. xi - xii

KL T 72 —F (embodied and enactive view of cognition) TiZ, [MHHANHFEE L
T, HREHRSEE OMEEHORTEE Tw L AEE (living organism) @ & &PE | (structural
coupling between organism and environment, enaction, sensorimotor system, self-organization
ZE) OMECERL, BAGEHOREZRZ L5 LA T WS (Colombetti 2010; Dreyfus
1992; Edelman 1989, 2006; Gibbs 2005; Lakeoff and Johnson 1999; Noe 20009; Smith and Gasser
2005; Varela, Thompson and Rosch 1991; Varela 1997; Wheeler 2007, K1 - K2 &),

Perception consists in perceptually guided action... cognition is not representations but
embodied action and that the world we cognize is not pregiven but enacted through our

history of structural coupling. ..organism and environment are mutually enfolded in multiple
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ways,...

Varela, Thompson and Rosch 1991, pp.200-202

.. we must not lose sight of one set of facts. The brain is embodied and the body is embedded....
Your body is embedded and situated in a particular environment, influencing it and being
influenced by it. This set of interactions defines your econiche, as it is called. It is well to
remember that the human species evolved (along with the brain) in a sequence of such niches.
Edelman 2006, pp.24-25

1 brain, body and the world 2 [motion-perception] scheme
Motor Sensory _  Perceptual
resonators inputs | resonators

World

Coupling

ti

commands

H#  Thelen (2008), p.103 H#  Gibbs (2005), p.78

AEE, L (embodiment) ZBIIAKY: LHGBHORELLLSE, HLVHGREERN 2R LD
HTHATHY, [HHFLShioh] ERESNZBARZEOMIAAS HRCEEEZT T Do - BIREITHERR
DEVTY a vy vald, ZLONEFHRITHINV I POLAOBELZITHE, R E L TORM =LK
MALL C& -2 84T %,

B 2013, p.l

2. ecological dynamic systems view

J.J.Gibson (1966,1979/1986) %, A:THfk& B & OMEAKLE RS O e b 3 5 REERO
BWR%Z [77+4+—% A (affordance) | &AfHTF, THIEERIIETRICNELTWAS] EFIRL
720 Thbb, [T7+—% 2 AOHHE (perception of affordance) | &1, [H{GARAMTiE 2 i
HTWAABFWREON R 2 AIHE (REERZHRE - i) §5270tx] 28%RT 5 G
2008) PhixF 72 [MEIEENPMELT 22T S5, 28RS, “ZNM% %437 (what it
does) " £\ ) T EZED, “ENIMTTHAHH (what it is) "WEP RSB VWHALTH L, TN
W2, ERFIERBIC BT 2081325 2 BRRifEZ A L T b JEBRRTWE, 51T,
(HEIIHEEORAFy 7Y ay Mg d 5 L) 2RETEIRL, NMEBASOHKEED
B R MR 2@ TH 5 ] (Gibson 1979/1986, p116) & L, [HIEIZDH 5 —WEONKR D%
ZH LWL A TIE RS, ARNEREICB T 2 EHMe il 28, ko2 &R hliis 2
LD VERNZEH TH 5 | (Gibson 1979/1986, p.240) & FiE L 72,

One sees the environment not with the eyes but with the eyes- in- the- head- on- the- body-

747



SRR & I AT

resting- on-the-ground. ..The perceptual capacities of the organism do not lie in the discrete
anatomical parts of the body, but lie in systems with nested functions.
Gibson1979/1986, p.205

Why is it that affordances have received attention without psychology only in recent decades
if they are supposedly what individuals perceive most fundamentally? This paradox can be
explained, in part, by the fact that psychologists have usually considered the character of
perceiving from a detached stance, and the reified the results of this analysis— an error that
William James called the psychologist’s fallacy — rather than attending to the immediate flow
of perception-action.

Heft 2003, p.149

FAF3Iv 7Y AT ARXT 70 —F (Dynamic Systems Approach) IZB8 Wi, A0,
LR, B % EORBMIGE ORGSR AN T 7T H —F BT 52 BINES (symbolic
representation), PN B 1E #H ML FE (internal information processing), EHEZEIL 7% £ Tlk %
S, TAMERBELOMEMER»SELELRICDOT A F v 7% A7 4] (ongoing actions
embedded in learning and developmental processes, cognition grounded in sensorimotor
processes (perception-action system), dynamic casuality and interactions over multiple levels,
self-organization) & LTz TWw5 (Hurley 2002; Kelso 1995; Thelen 2008; Thelen and Smith
1994)

Thelen and Smith (1994) %, THtOFEEREDS, [HERNRERICE D TEBEMIZAET S ]
VI ERDOFATIIRZ NG VEHEEL, FLRENLR L LS  OFEBRIC X e R I3
DERMBL, [HOFENED L ) BB EZWAH LD, THOHBEIZORKDO T FI 7 A
WHRFELTWD | Ll RTw5b, F72 [FHZIZREERRICRE LD O (sensorimotor origin
of cognition) TH Y, M4 REIKMEROMHESEH (dynamic interaction over multiple levels)
254 U % IEFIER (nonlinear) >0 H CHLEEN % B @ (self-organization) TH 5 [ & LT 5,

.. In nature’s pattern-forming systems, contents aren't contained anywhere but are revealed
only by the dynamics. Form and content are thus inextricably connected and can’t ever be
separated. Like a river whose eddies, vortices, and turbulent structures do not exist independent
of the flow itself, so it is with the brain. ..The mistake made by many cognitive scientists is to
view symbolic contents as static timeless entities that are independent of their origins. ..

Kelso 1995, p.1

It is precisely the continuity in time of the embedded and coupled dynamic systems essential
for fluid, adaptive behavior that gives meaning to the notion of an embodied cognition. .. Thus,
there are good reasons to believe in not only the sensorimotor origins of cognition but in the
intimate and inextricable mesh between thinking and acting throughout life. Thinking begins in

perceiving and acting and retains the signatures of its origins forever. The goal of development
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is not to rise above the mere sensorimotor but for cognition to be at home within the body.
Thelen 2008, p.105

I. LR 7 7 O0—F EEHEEITEN (Embodied nature of mind and Consumer
behavior)

ARETIE, HEATHMESBOEHNLET 70 —FThsd [THHRLHET Ta—F ] ol
BERNB LS (HHRLHEZV, MEFTL 77 ¥ PRk SRBL225, [Hk
L7 7a—F ] OHA»LEPNEL, HEFETEHECBT 207222 ma L7z) 2
T, L 7L —AT— 7 ZIRT Do

1. Information processing (1&E¥RMLIE) vs. Lived experience (&% 5 h7/-148&)

HEBHTENZEX, FERET To—F REY, ey, LY, UEABERE) 29l
WCHRELTE 2, 728 ZITHBRENTESICHET 200581, I 7 ofkiF®, LS 0%,
EFNR=T gy - Y —F e LICBRER, FIC1960EM LI, AL (cognitive
psychology) ZBIF 5 [{E#HMLIEE 7V (information processing model) | DF 2 H#EA L,
ZOHEAPRMAEERRILLTE (R3S, HWEBHILHMEGRICRE I N BEEIIE
WAL, MEBTHMEDOAL Y - A M) -2 ZBRLTELELEZZIONS (FA
2014; Schmitt 2012) .

UL, MMERLET 7o —F (EfEk BEECER) ] KI2EEETHOHH (M
3, M4 22Tk, AFEHR (ifeworld) "B S [0 F oW HEFHIER] (pure
experience of consumer behavior) X [HEHTEH O RE N % %] (the embodied nature of
consumer mind) % MFEICIZ UMV, w9 T EDHBERH SN TS (Anderson 1986; Allen
et al. 2008; Eramusa et al. 2001; Sherry JR, 2005)

COLO EERICESE, AETE, HEBEITHORELWZ 2FH7-ane LT, HE
FIZBUT BHMES T 5 [Lived experience] (2 H L, HBHETENIZET 70 —F0H LW
V=AU =2 %R d 5 (M5 -7, #E1ZSH),

3 HEEBRHRWEYAINEYT—TT12T 4 HEEOBEBERREBERE (BGMETI)
(HRIIE 7O A] (B3 - £A70£2A]
[ Py |

LRSS

SRETH - KRTH
EERE - £EE - EEER

HE BAR-HE - EeK - BT (2012), p.311 H#t 70O - 1M RFE (2012), p.32
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Most consumer behavior modelers have come from a business school tradition where it

makes perfect sense to depict linear relations.. such linear depictions may blind us to seeing

important phenomena and relations, thereby impeding rather than facilitating understanding.
Jacoby 2002, p.52

Y= T4 YIRS, HEAOEHRO—EEH Y, »POMOESESS AL WS T E LTRSS NS
DX, [R=F7 54 Y ITHMREFINTT, MEF—<L LT, EOL)LMENS, MEEZTELDN]
EVIHLOBEDRERZ 2T RAMEEIATRTH S,

fiH 2012, p.13

The “astonishing hypothesis” of neuroreductionism—that you are “nothing but a pack of
neurons” or that “you are your synapses”—is both a category error and biologically unsound.
On the contrary, you are a living body subject of experience and an intersubjective mental
being.

Thompson 2005, p.408

HEZTEHIIBTS [HY0FFToHS ] (lived experience) ZFHHT 57:0121%, AEEHR
(lifeworld) (ZBF BHEBEZOAE ) (Eiak), k- EERBREZ LD [BA-BE] o541+ 3y
I AR ENZOWTIRSHFAT LI EDREELRRA ¥ Mk b, 728 21F Colombetti (2014) 1%,
EIERE (affective science) 12B1F 2 BEAFAFZEORAZ I L, MBS 0T 70 —F
%A L LEMZ 5T L C\w5b (The place of bodily feelings in emotion experience, and the
relationship between bodily feelings and actual bodily arousal, seem perfect topics for a neuro-

physio-phenomenological approach., Colombetti 2014, p.163) o
The evidence phenomenology seeks is discovered through lived-experience. Husserl always
maintained that phenomenology is scientific. If science can be described as an attempt to

understand man and the world, then phenomenology is scientific because it is self-critical

5 the biology of behavior K16 the emotional-perceptual-memory circuit

EVOLUTION

- ;
:‘ L EKP.ENENGE
- c)

-y
A
-
H#  Pinel (2006), p.24 H#  Dolan (2002), p.1192
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X7 Lived experience and consumer behavior

Lifeworld
Lived experience
Consumer
behavior
/Lived experience of consumer behavior \

#structural coupling with brands
sensorimotor experience

bodily (emotional-cognitive) form of understanding

\ and neural activitiea/

examination and description of experience.
Wilson 1986, pp.4-5

According to enactivism, brain activity is only a part of the larger biological system (the
situated organism) that enacts the mind, including consciousness. Enactivism emphasizes that
the brain and the body are densely interconnected and mutually dependent for their survival
and functioning.

Colombetti 2014, p.142

GRE 1) AWEIER (ifeworld) 1285 [HY O F FOHELG] HEETHORENE] (&
- BRERE, BN -BEOFAFIZARY) 2 L DBECHEMT 572012, HEH
@ Lived experience {2 H L7727 L —2 7 —27, W7 70 —F OEADTHEELT
BrZElc B 27 R 2R T %,

2. MEFBIL (perceptual encoding) vs. ME > X7 L (perceptual system)

MEFF 5L (perceptual encoding) D% 2 Hid, HHLE 7 70 —F OMEGZ KT 1
DOTHY, [LWERSR, EHEKEx, BEOTER] EREGHER) 2X—2LLTw5 (K5%
), L2LZoEZHIL, [HEERROLPTHEETHAR (BRExd0) L LToOWHEE] ©
TEOARHZRR ENT, [FHYIOX v v 7 (explanatory gap) | ZP KL TLEIRAZHEET
% (Allen et al 2008; Cosmelli and Thompson 2010; Nagel 1974) .

Information-based view concerns the disintegration and reduction of the complex into small,

manageable bits as per associative models that focus on decomposed, isolated, and product-
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8 HEHEML (perceptual encoding) & 75> KEWF

K5t B s R
Bl ——>  Bita

w2 — > fiida

3 ———» B

S >_., B \ / (ELF)
W ey

BT — % Emd —

H# FAK (2011) p.169

centric attributes.
Allen et al, p.84

Every reductionist has his favorite analogy from modern science. .. The most important
and characteristic feature of conscious mental phenomena is very poorly understood. Most
reductionist theories do not even try to explain it. .. an organism has conscious mental states
if and only if there is something that it is to be that organism- something it is like for the

organism.
Nagel 1974, p.435

Mere neural correlates of consciousness will always leave an explanatory gap unless we know
what the role these neural correlates play in the context of the organism’s life-regulation and

sensorimotor engagement with the world.
Cosmelli and Thompson 2010, p.379

OB E> (ff1E) &, <BIHRITL> (T8, <Mz &> () o, COMTHOZWE
SR FEED S L AR D OFERIC, KO Lw) e, TD00Iiid, HOOREY T 25 TENNDH D01
GHBEERBELTWEHDTHEIADEH, <HESEVI T —LERZALIESTEDHOHD Ewvd HE
%, 0EFIFDbEICEFTLEIZLICLE Y

<HBZESER<MBASOT 27 arThh), TRE<HMBASOEY (HEEXTOBHERE) LLTODH Y
722060, DF ) ZOMBKIC, MELTWD, FikoEWRWERE, 2728 27 22 W52 Tldb
Mo,

ADBBIHITRTOZ L, ZRABFEENLEIE k) Thh, MRWLEIL BEEHIEANLREEZZ
BIh)) Thh, NOLLELEEEZTEIATYS,

Maturana and Varela 1984 (& KHFAR2013, pp. 27,39,301)

Merleau-Ponty’s foundational concept is perception,.. , perception is grounded existentially
in the lived body — a body that simultaneously experiences, acts in, and knows a world that,

normally, responds with immediate pattern, meaning, and contextual presence... Perception is
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the lived grounding of human experience and meaning.

Seamon 2013, pp.143-144

We are all intimately familiar with our senses. They fully inform the picture of our daily life....
Brands will need to have a sensory brand platform... the way in which we engage with the
world around us uses all five senses... We must begin with an understanding of what our
products means to the people who use it or experience it.. The brand is not something we
simply create for consumption, but is a joint project between us and our customers.

Lindstorm 2005, pp.85-87

In the way of brand functions, thoughts and emotions are not separate; they are interwined.
Vitale 2006, p61

But, never lose sight of the fact that the purpose of innovations is not cool products and cool
techonologies but happy people. Happy people is a decidedly analog goal.
Gallo 2010, p.151 (Guy Gawasaki D S 3D 551H)

(RE2) MESTBHOAREZ L VIECHRT 57201213, [HMES 51t (perceptual encoding)
DOIEDS, [HHE Y A5 & (perceptual system) | O EADIRIRATRD S5,

FEDRKD< =7 57 14 ¥ THFRIZB W THEH T\ % Sensory marketing (Hulten 2011;
Hulten,Broweus,and Dijk 2009; Krishna 2010; Levent and Pascual-Leone eds. 2014; Lindstrom
2005) &, HEATEHICIBITS (HEEBRZNED) MR AT 2 0BEEEIIEH L - HEER
MEDR—=ALHoTWw5, BN, HMLEEMET ML T HHBEEITENRIL, consumer
insight, sensory marketing OWf9E7 L —24L7 —27, EBENXIFFA L E L TOFLELRWHEEZIERL
T MBEEZOLNS,

9 iPhone / BlackBerry Vita 500 (Korea)
e N ™

leisure, play, surprise, work, control,
activation, direction stability
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10 Sensory marketing framework

The sensory experience
i

P
il (e
- N
P ;}{\ | \ u\\'\
5 # % The
y f ‘/ \?\5 | sound N\
’f % 4 Experience'\
L L DN
f The touch \ | -1 5 ~ rd ﬁ\"l\
% j

- | _— | ]
'v-Nm_uMm-«m-a’%" —— The sight f
\ f experience f}
The taste "\\ V. .
experience o e ”
3 S o

Hi#8 Hulten, Broweus,and Dijk (2009), p.17

3. 77> FHEE (brand knowledge) vs. 77> FDOEBK (brand meaning : lived experience
as platform of brand meaning)

STP (Segmentation / Targeting / Positioning), ¥~ —47 74 v 7 - I v 7 A% 0 [#H
(product) | Z2EEETHEZ W= 54 Y IHI%E () OAL Y - AP —LZBKL
T&72%%, Aaker (1991) 12Xk oT7F v F -7 4515 (Managing Brand Equity) #%&
BINTUR, ~—F 74 Y 75HofLEE [77 0 ] ~NeBoTE, LWz b,

TN A4 7 mE =TT A Y TEHORKRELT [T F (brand) ] &9
WOLRPIZEHREIN T REOFENiIHEZ X T A Y 352 LOBEEI MM SNz, &
Dk, Aaker (1996) OFFZETIX, 75 F - 745751454 (brand identity) Z#&MH & §
LT T v FOME (building strong brand) @ EmAVREN, F7zKeller (1998) &, 7
5~ FAi% (brand knowledge', RIIZM) OBEEZ Ll & LHEN— XA DOERIKEH TS >~ F -
RAVAY MawmEREBLTWS (A 2014). TR, 77> Nk, 79 F-Yb—¥ 3
YV ThE, TIUNIEOLLEFSELMESRESINTE T

L2L, 777 FinCRESINTEZ o, [[OFERSR (mental representation), 2
FBILE# (reductionism), [HFHMLE 7 70 —F (information processing approach) | (232D
WTHEmSNTE, #2515 (Allen et al 2008; Schimitt 2012; Sherry,JR. 2005), 7z & %
X, 79V R I AT4RT7 T Y Pk, REOS—7 71 VEBHOMEL LTHER ST
%577 FMEOWRITCTHY, ZIIELETONEEITE), 790747054+ 3I7 X,
lived experience (2E& S N72KER) 7 ElZOWTIZE R ENTWA W (Schimitt 2012) .
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Traditionally, marketers have framed branding as cognitive or structural enterprise in model
of strategic management , slighting the lived experience consumers have of brands, neglecting
the cultural complexity that animates brands in so many distinctive ways, and treating the
consumption experience as a reactive, idiosyncratic after-effect of marketer’s efforts.

Sherry, JR. (2005), p. 40

What is the meaning of the problem of knowledge? What is its meaning, not simply for
reflective philosophy or in terms of epistemology itself, but what is its meaning in the historical
movement of humanity and as a part of a larger and more comprehensive experience?.. the
abstractness of the discussion of knowledge, its remoteness from everyday experience, is one
of form, rather than of reality.

Dewey 1972, p5

If you can't see it, hear it, touch it, taste it, or smell it, you can’t perceive it. And if you can’t
perceive it, then it doesn’t exist. That’s all there is to it... If someone lost the use of all five of
his senses, could he be conscious? The answer is that he could not. ...

Wiedemeyer 2007, pp.19,30,199

11 75> K& (brand knowledge) D#IEEX

1‘5‘/? [ ma A1
— =5 v B
[7oor] | L2 BEM | | Comaia—v |
E[_]J r R ’ﬂ'g}j""’ EERAA—Y |
|| 752F | pustiay TR
[75o¥] e I N S
E:F A FA—) R
TR R
[(mors7
| |77t
BEasd | | osgs
A=) | [75ormm
DRFELE
TR
DAZ—rE

H# FA (2011), p.185

2B THRET LML, FA4F3Iv 22V ATFLAR - ¥a—, BIULBOEHDI SR
ENB LI, TIVFOfifEREABTAREN R 70 A2 AT 2720120, HEEOER
R (lifeworld) B2 77 ¥ e [Hi&WA v 7)) v 7 (BK - REEREER, 52— A0
FALFIvIR, VA AL FVT) ] IZEDOW [75 Y FOEK (brand meaningl) % X
DR BT ALENH L EEDbNS, KI2121F, #O#4AK (conceptual framework) A9R S
nTwab,

DEFRE, 722X E/TF, A/ AEVD XD GHBEICHMBN 2 B, O F D IdEEN 2 <> o BRI
HBHDOTIE BV, LA, BHLE-ANITL 0L LTRESNLZDSLD, LOFIMEREN:, HDVIE
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MEMEN ZBRICHEDDE LTZITELNRTWAZ LIE, [HEZENT] TLEEIT] Lv) KIS
fliTharIl, B2 VI RHADPPVDP VL DS 22T I L L4 LLEP D ICLERLST LWV
CEEREDICERT B L, THREDHIIOL] [HEHFFIZOL] LI ERBDPMILLI B L RENLLTD,
BBIZEELIIOL,

B HiE— 2014, p.55

. mental action is grounded in a physical substrate, and this sensory and motor processing
constitute necessary components of cognition. Our understanding of the world is not an
abstract proposition but fundamentally depends on our multisensory experiences with it.
Relevant experiences include movements, emotional events, and the processing of spatial and
temperature dimensions.

Ackerman, Nocera, and Bargh 2010, p.1712

We experience practically our entire understanding of the world via our senses. They're our
link to memory. They tap into our emotions, past, and present.
Lindstrom 2005, p.13

Privileged perceptual processing of emotional events provide a means of not only indexing
occurrences of value but facilitating their availability to other cognitive domains. .. A growing
interest in the neurobiology of emotion parallels a wider recognition of its importance to
human experience and behavior.

Dolan 2002, pp. 1192, 1194

(RE3) HEEMTEBHCIBIIET I v FMEORRICHET2HF 2RO 2720007 T u—F
L LT, EHEFII BT BB O Lived experience \23:0 < [{HEZ LTSV F&
OWEHEW A v 7)) v 7 (B - BRERE, BAM-BEATLA0F5AFITR)] %
[T FOBW®] 7Ty b7 xr—2 & LTHZ LA (structural coupling and
lived experience as platform of brand meaning) 2%z 5N 5,

K12 Lived experience as platform of brand meaning

sensorimotor

experience

structural coupling

with brands

A4

bodily lcognitive-emotional ] form of understanding

and neural activities
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In theories of embodied cognition, using knowledge—as in recalling memories, drawing
inferences, and making plans - is thus called ‘embodied’ because an admittedly incomplete but
cognitively useful reexperience is produced in the originally implicated sensory-motor systems
as if the individual were there in the very situation, the very emotional state, or with the very
object of thought.

Niedenthal 2007, p.1003

Sense-making comprises emotion as much as cognition. The enactive approach does not
view cognition and emotion as separate system, but treats them as thoroughly integrated at
biological, psychological, and phenomenological levels.

Thompson and Stapleton 2009, p.25

AHOHMERT LR HRZBVRD, ZOTWKRTRERTH S, LarL, RTLAEVHROBERIE, #ITH
L LTOHMPHEIZERTH N AREETH DI L2RT . SHIROD LN MRITRD 2L DENHEDOEHR %
BERTH50TH 5,

a7k 6FI2012, p.89 [HET-] RIEHM A 551

N. &bHWIZ (Conclusions and Future directions)

REXTIE, [ HFHEKALFE A (embodied cognition) |, [ B # 7 7 1 — F (ecological
dynamic systems view) J, 3 & OF [#i§%3 5% (neurophenomenology) | ®HIRZ AT L 2255,
HEETENIRICB I A H -2 WHELZEZEEL, 207V —27—27, BLXUOWERT 70 —F0
R’EER L7

SHBOMETREE LTI, FEROMEERE -2 L L2HEEZITE (lived experience of
consumers) IZBIFA [7F ¥ FOEWK (brand meaning) ] O#K, FEiEWI3E ([integration of
first (second)-person methods and third-person methods]) 25 2 b5,

(] (Notes)

1. The idea of lifeworld (Lebenwelt), as the world of lived experience, derives from Husser!'s last and
largely posthumously published text The Crisis of European Sciences and Transcendental Phenomenology
(Manen 1990,p.182). “The lifeworld .. is always there, existing in advance for us, the ‘ground of
all praxis whether theoretical or extratheoretical. The world is pregiven to us... Not occasionally
but always and necessarily as the universal field of all actual and possible praxis, as horizon. To
live is always to live-in-certainty-of-the-world” (Husserl 1970, p.142).

2. Varela (1996) 2588 L, ZEITIEE RV ER S NOOH 5 [HIEHL 4~ (neurophenomenology) |
O 7 71 —F (Cosmelli et.al 2004; Lutz et.al 2002; Lutz and Thompson 2003; Varela 1996) T,
[first (and second) -person methods (data) | (2 & 5 (ZE¥y) BIG A1 P# & [third- person data (in
neuroscience) ] OFMAIFEDOHEMAGEF SN TB Y, HEBTHNERICBIT 2724 (B%L%)
e ZREL TN, LEXZHNS,

3.[75 Y F T2 454 (brand equity) ] O E LR KkILE LTix, 75 ¥ F#EHA (brand
awareness), AHME (perceived quality), 75 ¥ Fi#i#l (brand association), 79 ¥ K- a4 ¥
V7 4 (brand loyalty) 232 FS5NTw5b,
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4. Keller (1998) %, 79 ¥ FHI#% (brand knowledge) ] Okt e LT, 75 » Fi#% (brand
awareness), 77 ¥ K+ 4 X —7 (brand image) ZZIFTW5,
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